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PHOTOGRAPHY
Thomas Cooksey

FASHION
Steve Morriss

INTERVIEW
Alex James Taylor

Referencing James 
Whale’s 1935 Bride 
of Frankenstein, 
Mary Shelley’s 
Monster was united 
with his Bride – 
complete with Elsa 
Lanchester’s iconic 
beehive up-do – 
across Prada FW19 
pieces created in 
collaboration with 
illustrator Jeanne 
Detallante. 

Beneath 
flickering filament 
bulbs that evoked 
Frankenstein’s 
laboratory (his 

‘workshop of filthy 
creation’), motifs 
from the story’s 
universe – the heart, 
the electric rose 
and the thunder – 
traipsed their way 
across Miuccia 
Prada’s collection 
as the designer 
riffed on the story 
of a misunderstood 
monster with a big 
heart: a reminder 
that love and fear 
aren’t always so 
polar; and a lesson 
in balancing caution 
and compassion.

Prada /Jeanne 
Detallante

GRAN BRETAGNA - HEROINE - PRADA - FW19
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Alex James Taylor: Where did the idea of using 
Bride of Frankenstein come from? What was the 
conversation you had with Miuccia Prada about this 
reference? 

Jeanne Detallante: I was contacted by Prada with
the idea of Frankenstein and references to the 1935 
movie. It’s a very strong symbol, both subconscious 
and human. To tell you the truth I haven’t seen the 
complete movie, but her look and hairdo is such an 
unmissable reference – from pop to punk culture.

Alex: Although it’s a horror story, there’s a 
humility and sadness to the story, was that part of 
the reference you wanted to convey? The Monster 
has a big heart and just wants someone to love him 
– it’s a modern tragedy. 

Jeanne: It’s a feeling anyone can experience and 
relate to, especially as a teenager, feeling like some 
kind of messed-up, unfinished image of what society 
expects you to be. Also being rejected by your peers, 
the ones who feel like you and suffer the same pain.

Alex: Miuccia spoke of romance and fear – what do 
you see as the connection between the two?

Jeanne: I would say vulnerability, but also the 
violence that resides in romance and fear. I think there 
is the romanticism, the vulnerability and violence 
of teenage angst, and the fear of the stranger, the 
outcast, whom we reject despite our resemblances, 
I can’t help but see a reflection of our times where 
the vulnerability and the monstrosity of our human 
nature is exposed, where we are confronted with our 
ambivalences on a personal level and as a species.

Alex: Do you notice elements between Miuccia 
Prada’s message and your own?

Jeanne: I relate to the way of “reading” the symbolic 
core of representations and using cultural symbols – 
a bit of fetishism, a play on the evocative power of 
objects – to translate ideas and create a vocabulary 
and poetry. Although I use more sci-fi references 
than horror, I actually can’t watch horror movies as 
I get too scared. I can cope with The Shining though 
because it’s so stunning, and Dario Argento’s movies 
for aesthetic reasons.

Alex: Your work often collages different eras and 
genres – which artists have influenced your style?

Jeanne: Roughly it’s a coexistence of classicism, 
surrealism and pop culture: Ancient Greece, Giorgio 
de Chirico, James Ensor, Magritte, Raoul Dufy, 
Diego Velázquez, but also Katsuhiro Otomo, Daniel 
Clowes, Robert Crumb, Mort Drucker and Étienne 
Delessert, amongst others. 

Alex: What is it about this mixing of elements that 
attracts you?

Jeanne: I like how it allows me to renew my work 
and stay coherent at the same time. My motto would 
be, “Coherence is to be found in eclecticism.” I say 
this as a bit of a joke but I actually believe it, or 

PRADA/JEANNE DETALLANTE
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at least I use it as a motor for my work. The more 
diverse your influences the more recognisable your 
work.

Alex: You previously lived in America, a country 
defined by its movies and pop culture, did that 
experience bring these elements and influences 
further into your work? 

Jeanne: Changing continent and going to such a 
creative place as New York when I was 25 changed a 
lot of things in my designs, especially since that was 
when I started to turn it into a career. It drastically 
changed my way of considering work, it’s cliché but 
it is a country of action, especially in New York – it 
pretty much forces you to be productive if you want 
to feel like you belong. Inspiration-wise, living there 
probably injected a further influence of American 
culture into my work. I moved back to Europe four 
years ago, to Brussels which I love.

Alex: How do you tend to start a project, what is 
your creative process?

Jeanne: I usually sketch and see what is the first 
image that comes to mind, what comes naturally. 
I tend to Google common visual traditions of the 
concept I’m working on and look through art books, 
magazines, collected objects and images to build the 
aesthetic language I want to use. Then it becomes 
a game of adjustments between my instincts and a 
kind of pre-existing standard. 

Alex: How did the process work in terms of you 
creating the illustrations and translating them to the 
collection and show?

Jeanne: At first I worked on my own from the Prada 
brief, but then I submitted this work and went back 
and forth with the pattern team for adjustments as 
they figured out what and how they wanted to use 
them. It’s a pretty fluid collaboration.

Alex: And did creating illustrations to be placed 
on clothing make any difference to your thought 
process?

Jeanne: Yes, I wanted to think more in terms of 
design than illustration. The image must be very 
clear and striking as it becomes part of the multi-
faceted vision, it doesn’t necessarily contain it. It’s a 
tight game of colours and shape combinations.

Alex: How has it been seeing people wearing your 
illustrations, do you find that strange?

Jeanne: It’s a hard thing to process, especially 
when it’s Jeff Goldblum.

Alex: Faces play an important part of your work, 
also masks – why is this? There seems to be a 
recurring theme of emotions or fantasies bubbling 
below the surface, or perhaps people playing up to 
certain stereotypes. 

Jeanne: I never heard it explained so clearly. I’m 
not sure why, but there’s often a play on how people 
present themselves and how others perceive them, 

rightfully or wrongfully, in my work. It’s probably 
because it opens the door to many narrations while 
also leaving room for humour and empathy. Masks 
can also fill the role of the human presence when 
needed.

Alex: You previously collaborated with Prada for 
the house’s SS14 collection, did the process differ at 
all this time? For that collection you were asked to 
interpret themes of femininity and power.

Jeanne: It did differ because that was the first time 
working with them, so it was a completely different 
context. I was originally commissioned among other 
‘street artists’ for a mural project within the runway 
space and as I’m not a street artist, Prada offered to 
have a professional mural painter create the mural 
for me. Because of that, I decided to build the image 
through flat colours, with as few lines as possible 
(almost with a paint by number design in mind) to 
leave less room for interpretation. So the graphic 
style I came up with was a first for me. For the 
actual image, the idea was to mix women and masks, 
all equally representative of femininity. Women 
standing among a diversity of cultural and historical 
representations of the feminine as living symbols.

Alex: You often play with these ideas of femininity 
by subverting classic femme fatale imagery – certain 
pieces of yours remind me of Mad Men, that idea of a 
woman taking control in a man’s world and owning 
her own path. 

Jeanne: Yes, I guess it’s about not being what 
you’re expected to be, not staying where you’re asked 
to stay, playing the game and the codes to get where 
you aim to be. “Avancer masqué” as we say in French 
– femininity is very powerful in all its degrees.

Alex: You use a range of references from myths to 
movies, what are some of the movies or characters 
you find yourself returning to?

Jeanne: Juliet of the Spirits, Rear Window, Jackie Brown, 
The Rocky Horror Picture Show, Twin Peaks, Dallas, 
Colombo… Hypnotists, detectives, psychics, strong 
women, women under the influence, desperate 
lovers, spies, gurus, satyrs, nymphs and Pythia…

Alex: The connection between sci-fi and ancient 
myth is really interesting, both are commonly used 
as vehnicles to make sense of the world. 

Jeanne: Yes, totally, the intemporal human 
narratives, the caricature in the definition of the 
characters and the naive aspects of it that ultimately 
describe the fantasy that humanity projects on itself, 
and sociological realities. 

Alex: Is there also an element of escapism in there? 
Jeanne: Yes, I think on my part – in my work – it’s 

a way of avoiding directly addressing a contemporary 
problem, but instead to get around it and expose 
it differently with new codes and hopefully a sense  
of humour.

all clothing and 
accessories by PRADA 
PF19 and FW19 
model MAAIKE 
STRAVER at SELECT 
MODELS; hair 
ROXANE ATTARD; 
make-up ELIAS 
HOVE at D+V 
MANAGEMENT; 
set design GEORGE 
LEWIN; casting 
IRENE MANICONE 
CASTING; photography 
assistant THOMAS 
GONSARD; hair 
assistant TOMMY 
STAYTON; make-up 
assistant REBECCA 
DAVENPORT; 
set design assistant 
SARAH and AIMEE 
at GEORGE LEWIN 
STUDIO 

PRADA/JEANNE DETALLANTE

GRAN BRETAGNA - HEROINE - PRADA 2 -FW19



GRAN BRETAGNA - WONDERLAND - PRADA1DI4 - A19.jpg P.72



GRAN BRETAGNA - WONDERLAND - PRADA - 2DI4 - A19.pdf.jpg P.73



GRAN BRETAGNA - WONDERLAND - PRADA - 3DI4 - A19.pdf.jpg P.74



GRAN BRETAGNA - WONDERLAND - PRADA - 4DI4 - A19.pdf.jpg P.75



GRAN BRETAGNA - WONDERLAND - PRADA - A19.jpg P.76



GRAN BRETAGNA - ANOTHER MAGAZINE - PRADA - AW19.jpg P.33



GRAN BRETAGNA - ANOTHER MAGAZINE - PRADA 2 - AW19.jpg P.34



GRAN BRETAGNA - ANOTHER MAGAZINE - PRADA1 - AW19.jpg P.35



GRAN BRETAGNA - ANOTHER MAGAZINE - PRADA5 - AW19.jpg P.40



FRANCIA - VOGUE - PRADA - 01.10.19 P.62



FRANCIA - SELF SERVICE - PRADA - 01.09.19



FRANCIA - CRASH - PRADA1 -  01.09.19



GERMANIA - VOGUE - PRADA DONNA - 01.10.19



GERMANIA - VOGUE - PRADA DONNA - 01.10.19



GERMANIA - HARPER'S BAZAAR - PRADA DONNA - 01.10.19



GERMANIA - HARPER'S BAZAAR - PRADA DONNA1 - 01.10.19



OLANDA - VOGUE - PRADA - 01.09.19



OLANDA - HARPER`S BAZAAR - PRADA - 01.09.19



USA – HARPER’S BAZAAR – PRADA – OCTOBER 2019



USA – HARPER’S BAZAAR – PRADA – OCTOBER 2019



STATI UNITI - VOGUE - PRADA LINEA ROSSA - 01.10.19.jpg



CINA - VOGUE CHINA - PRADA - 01.08.19



CINA - VOGUE CHINA - PRADA - 01.08.19



KOREA –HARPER’S BAZAAR– PRADA – 09.01.19

P.32



KOREA –SINGLES– PRADA – 09.01.19

P.52



COREA - STYLE H - PRADA - 01.09.19

P.63



.:
.

-

'

a

I

knitted jumper printed shirt , skirt , fabric belt and boots
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